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E-CPlI ENAGroup Consumer Price Index, October 2021

ENAGroup Consumer Prices rose by %6,90 in October

ENAGroup Consumer Price Index calculated using daily price data increased by %6,90 in October
2021 (from 30.09.2021 to 31.10.2021)

October 2021, The graph below shows that the pattern of E-CPI (ENAGroup Consumer Price Index),
ISET00 (Istanbul Stock Exchange), USDTRY (US Dollar-Turkish Lira Exchange Rate), and T-Bond (2-Year
Turkish Treasury Bond).
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ENAGroup Consumer Price Index (E-CPI) and Inflation Rates of Sub-Consumption Bundles
(Based on TURKSTAT Classification)

The graph below presents the inflation rates of sub-consumption bundles.

ENAGroup observes that the prices decline in bundles of Communications by -%3,57. A sharp
increase has been experienced in Miscellaneous Goods/Services by %14,77.
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Inflation Rates for Micro-Consumption Bundles

For inflation rates that effectively represent the consumption habits and bundles of the different
income groups, ENAGroup calculates the inflation rates for micro-consumption bundles and presents

them below.

Statistics indicate that the corresponding inflation rates vary significantly. In October, we see that sub-
group of Wheat Product decreased, and Snacks has increased significantly.



Other Misc I 21,08%

Insurance I 6,44%
Body Health I 9,69%
Hotel I 7,30%
Fast Food I 9,73%
Stationery I 24,56%
Electronic Recreation s 3,50%
Phone, Internet Fees -3,57% .
Intercity Bus and Flight I 10,33%
Vehicle Fuel I 11,22%
Vehicle and Spare Parts N 1,74%
Medication and Treatment I 12,43%
House Cleaning M 1,59%
Non-Electrical Home Appliances I 13,21%
Electrical Home Appliances N 1,94%
White Goods I 4,46%
Home Textile I 5,97%
Furniture I 13,58%
Electricity Fuel M 1,19%
Housing Hardware e 8,41%
House Renting I 6,26%
Other Wear -0,64% W
Children and Baby Wear -0,01%
Women Wear I 16,28%
Men's Wear I 18,89%
Others Food I 5,88%
Salt Spice and Other Sauce I 29,37%
Breakfast Items I 15,38%
Snacks I 30,39%
Wheat Product  -4,60%
Macaroni Rice and Pulse -0,90% =
Beverage -3,65% .
Ediable Nuts I 25,40%
Dairy and Coop I 7,54%
oil -0,30% |
Fruit-Vegetable I 21,38%
Meat 1 0,31%
TUIK Complementary ml 2,30%

E-CPI I 6,90%
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Legal Notice: All kinds of information, evaluations and comments on this site have been obtained from
sources considered to be reliable, and although ENAGroup has taken reasonable care for the accuracy and
integrity of the information provided here, ENAGroup is not responsible for any errors and omissions. The
prices, data and information contained herein cannot be guaranteed to be complete and accurate, and such
content may be removed or changed without notice. Unless otherwise stated, the information contained
herein is based on the inflation calculation method and methodology of ENAG Group and other personal
opinions. All copyrights of the current method and methodology have been acquired by ENAGroup and
patent procedures are still pending, and this method and methodology has been protected under the
patent protection law. ENAGroup reserves the legal rights of the Turkish Patent and Trademark Authority
arising from the patent legislation in case the existing methodology and method is used with the same /
similar name, marketed or trying to gain financial gain. All Rights Reserved.




